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FY26 BUSINESS PLAN



● Critical role in driving legitimate inbound travel to 
strengthen America’s economy, bolster exports, 
and sustain quality jobs

● Economic impact is paramount

● Data-driven approach to concentrate on high-
potential markets and segments

● America The Beautiful, our organization-wide 
platform to meet this moment

● Significant interest in unique moments in 2026

● Future forward with built-in AI innovations

KEY HIGHLIGHTS





FY26 BUDGET



AMPLIFYING ICONIC 
GLOBAL EVENTS
In the coming years we will host the 2026 FIFA 
World Cup, America 250, the XXXIV Summer 
Olympic Games, the Ryder Cup, and more.

Highlight American legacy and greatness.

Harness and amplify the energy of these 
events turning them into de facto 
advertisements for the U.S.

FY 2026 Expense Budget



FUTURE FORWARD



AMERICA THE BEAUTIFUL



Banner Assets
Static Banners



Banner Assets
Motion Banners



CY26 MEDIA SUPPORT

Nine markets, flighted ahead of key 
planning windows

Country investments are adjusted 
based on research findings

Leveraging best performing partners 
and tactics, optimized for future flights

Additional projects:

● Travel Week India & Brazil Out-
of-Home

● Content amplification
● Email database growth



“AMERICA THE BEAUTIFUL” AT
TRAVEL WEEK U.K & EUROPE



● Dedicated AI-powered digital hub

● Maps US host cities and base 

camps

● Mindtrip Guides

● Digital trip-planning hub

● Social city guides with bite-sized 

content

● Curated route suggestions for 

host cities and nearby areas

● Launch “Hat Trick” social series 

of snackable guides for each 

host city

● Repurpose “Hat Trick” guides on 

digital hub

THE BEAUTIFUL GAME 
CONTENT & MEDIA
PROGRAM OVERVIEW

WHAT IS IT? WEBSITE DELIVERABLES SOCIAL DELIVERABLES



● (4) 3–4 min hero films + 10–15s 

hooks/micro-cuts

● Photography set

● American Originals web hub

● Articles & itineraries

● Series of American-born stories

● Look/feel: Intimate Grandeur (epic 

+ human, craft-focused)

● Themes: taste, screen/pop 

culture, music & style

• Modular packaging around 

article & itineraries, web hub 

placements

A250 – AMERICAN ORIGINALS
PROGRAM OVERVIEW

WHAT IS IT? DELIVERABLES SCALE FOR PARTNERS



PARTNER INTEGRATED ASSETS







BRAND USA TRAVEL WEEK





TRAVEL WEEK IN NUMBERS

850+
attendees

96% increase since 2019

247
Trade Exhibitors

attendees

231
Buyer

attendees

85
Leadership
attendees

63
Media

attendees



11,000+
pre-scheduled appointments

TRAVEL WEEK IN NUMBERS



UPCOMING EVENTS

BRAND USA TRAVEL 
WEEK INDIA

January 18-23, 2026

BRAND USA TRAVEL WEEK 
SOUTH AMERICA
March 15-19, 2026

BRAND USA TRAVEL WEEK 
U.K. & EUROPE

September 28-October 1, 2026



GERMAN SPEAKING 
REGION DESTINATION 
IMMERSION
● Destination Immersions directly connect travel 

trade decision-makers with U.S. destinations and 
attractions to drive future bookings and visitor 
spending.

• 29 agents from 3 German-speaking markets

• 3 Midwest itineraries covering 6 states, 16 cities 

• Over 65 small businesses showcased during the 
immersion 





GLOBAL
COMMUNICATIONS



AMERICA THE BEAUTIFUL VISITING JOURNALIST PROGRAM
Familiarization tours are vital to earning high-impact media by providing journalists 
curated, firsthand experiences that deepen U.S. storytelling.

MEDIA DESKSIDE PROGRAM
The media deskside program centers on building and maintaining relationships with 
key tier 1 media through strategic storytelling and targeted pitching.

250 YEARS OF AMERICA THE BEAUTIFUL PRESS RELEASE SERIES

AMERICA THE 

BESPOKE
50 Luxury & Aspirational 

Travel Experiences in 
the USA

AMERICA THE 

BRAVE
50 Outdoor 
Adventures

Across the USA

AMERICA THE 

BEAUTIFUL GAME
50 Things to Do in the 11 
World Cup Host Cities 

& Beyond

AMERICA THE 

BIG-HEARTED
50 Family-Friendly 

Experiences in the USA

AMERICA THE 

BOUNDLESS
50 Ways to Experience the 
USA Through the Spirit of 

the Open Road

PROLIFERATE POSITIVE STORYTELLING + GLOBAL BROADCAST STRATEGY
Drive global reach through targeted media relations, localized press releases, market-relevant 
storytelling, and real-time monitoring, strengthened by a global broadcast strategy that 
maximizes World Cup exposure and showcases U.S. destinations. 



AI & INNOVATION



Brand USA will lead global destination marketing 
into the AI era by using intelligent systems to 
connect the world to the stories, people and 

places of the United States, making discovery 
personal, inspiration effortless, and travel 

decisions frictionless.



STRATEGIC DRIVERS
● Empower Our People: Build AI 

literacy across all levels so innovation 
becomes instinctive

● Inspire Our Industry: Be the 
standard-bearer for ethical, creative 
AI in destination marketing

● Reimagine Discovery: Use AI to 
make America more visible, 
understandable and bookable across 
platforms and languages





CEO WRAP-UP



THANK YOU FOR JOINING!
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