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| BRAND USA LEADERSHIP TEAM

FRED DIXON ANGIE BRIGGS LEAH CHANDLER JAKE CONTE CHRIS HEYWOOD

President & Chief Executive Senior Vice President, Industry Chief Marketing Officer Senior Vice President, Senior Vice President, Public Relations
Officer Partnerships and Engagement & Chief General Counsel & Chief Communications Officer

Development Officer

MONICA LOPEZ DONALD F. RICHARDSON JANETTE ROUSH MALCOLM SMITH AARON WODIN-SCHWARTZ

Chief of Staff and Culture Chief Financial Officer Senigr Vice ?residentz Senior Vice Prgsident, Global Chief Corporate Affairs Officer
Innovation & Chief Al Officer Markets & Chief Trade and

Product Development Officer
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DRAFT

In FY24, Brand USA’s marketing efforts generated:
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FY24 Financial Statements Audit Status

d KPMG has completed the FY24 Financial Statement Audit.

L

Unmodified opinion issued by KPMG.

d No material weaknesses and no significant deficiencies in internal control
were identified.

1 The audit report was issued on February 3, 2025.
1 The audit report was presented to the Audit Committee on March 20, 2025.
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| FY25 FINANCIAL HIGHLIGHTS

MBOM  35m $10.8M $1.1M

Total YTD Revenue Cash Contributions In-Kind Contributions Sponsorships




| FY25 FINANCIAL HIGHLIGHTS

8 1 BM CASH RESERVES REMAIN STRONG
O

TRAVEL PROMOTION FUND

e On track to meet ESTA Match
Total YTD Expenses
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Brand USA

Innovation & Al Strategy

GOAL

Widen the United States' competitive edge as the world's
premier long-haul travel destination through Al innovation.

OBJECTIVE

Lead the global tourism industry in Al adoption and innovation, creating
opportunities that benefit destinations and businesses of all sizes across the USA.

INDUSTRY EMPOWERMENT

Enable tourism businesses
and destinations across
America to harness Al
effectively through
education, tools, and
resources

TRAVELER EXPEREINCE
ENHANCEMENT

Pioneer Al solutions that
make exploring the USA
personalized, seamless,
and memorable for
international visitors

OPERATIONAL EXCELLENCE

Drive efficiency and
innovation in tourism

promotion through Al-
powered marketing,
analytics, and decision-
making tools
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| MEXICO MISSION

January 13 - 17, 2025

25

U.S. partners composed of 22
destinations, 2 attractions, and 1
DMC

13

Buyers from 3 cities in Mexico

1850+

Travel trade meetings

39

Media articles and
10 interviews

VISIT

IALLAS




| INDIA MISSION

January 19-24, 2025

U.S. partners who participated Travel trade meetings
in 3 tracks: Trade, Media, and CEO

Buyers from 16 cities in India Media members participated
in meetings
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| AUSTRALIA B2B & NEW ZEALAND EXPOS

February 10 - 13, 2025

4 332

Exhibiting U.S. companies at the Travel agents at the
New Zealand Expos New Zealand Expos
U.S. exhibitors person in Australia Buyer organizations in Australia

1000+

- B2B appointments in Australia

Brand USA
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| BRAND USA SOUTH AMERICA SALES MISSION Brand USA retine operadores erm

Sales Mission no Brasil; veja fotos
Colombia & Brazil | March 17 - 21, 2025 ue

Company partners Trade from cities Business meetings
presented products

Trends in Colombian fourismfo the United

State gsy
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US Tourism Organizations Travel to Japan for 2025
MLB Tokyo Series







mmmm 7 MegaFams, 17 itineraries, 30+ destinations
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| THE GREAT USA ROAD TRIP - EUROPE




THE GREAT USA ROAD TRIP - EUROPE

Brand USA Celebrates Its First European Roadshow: VALY, H
The Great USA Road Trip ALBUQUERQUE Cq"fc\;'ﬁgiq [:l‘"[]m}ﬂ

CHOOSE CHICAGO

M IGS sHARE W om § B CHANGE TOUR PERSPECTIVE

THE MODERN FRONTIER

SRR ferx wewwexico QUG Y

MONI®YN  TRAVEL ) TEXAS TuLsA

TRAVEL & TOURISM

e

Calitflia  (AF)  GRAPEVINE iilingis

2 VINTAGCE s TEXAS
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SPRINGFIELD TRAVEL Q) TEXAS
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Brand USA

1.1 Media Desksides
Faulhaber, Agency of Record

Virtuoso Forum
m  Quebec City
s March 5-6
Virtuoso On Tour Canada
s Vancouver
m Aprill-2
Canada Connect East
s Toronto & Montreal
April 28 - May 2
Canada Connect West
= Calgary, Edmonton, &
Vancouver May 20 - 23

-
~ LATESTNEWS ~  QUICKPRESSE ~ EVENTS/RSVP ~ FAMS  JOBS  PAXNOUVELLES SUBSCRIBE
W

} =
From left: Lexi Pathak, president & partner, Faulhaber; Chris Heywood, SVP, public relations, chief
fficer, Brand USA. (Linkedin)
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THE GLOBE AND MAIL

TRAVEL % PRESS  travelieek
NATIONAI:POST



EXPANDING
UR REACH

heUs)

Brand USA




Brand USA

ABOUT  PARTNERS

Brand USA

Welcome to our
Press Room

MORE IN OUR NEWS

EVENTS

Welcome to Brand USA's online Pre

ith someone, please use the contact

nation and territori

Recent Press Releases

Brand USA Celebrates Its

First European Roadshow:
The Great USA R...

U.S. Tourism Organizations
Travel to Japan for 2025
MLB Tokyo Ser.

Brand USA Highlights Sampling of What’s New in the
USA

Brand USA Invites Travelers
to Discover the Best of the
USA Thi

RESOURCES  PRESS

m. Our Media Team is
you. If you need additional information or would

in 0 B §

PP e Loci ] 'I'W B8 Home News Interviews Videos Shows

Brand USA Names Leah Chandler as Chief Marketing
Officer to Drive Global Tourism Growth

Friday, F

nmarketing, Chandler will lead Brand US/

in expanding
ational travel destinatior

Brand USA reune operadores em
Sales Mission no Brasil; veja fotos

Brand USA Announces
Faulhaber as its New Public
Relations Agency ...

Brand USA Invites Travelers to Discover the Best of
the USA This Sp g and Summer

PLACES TO VISIT

O Brand USA

weLcome 8ack) 70 Los ANGELES & wesTERN NORTH CAROLINA

DESTW3

United States: Brand USA presents
the best ski destinations

Aunique variety of ski n the country

«The Great USA Road Trip»: arranca en Madrid
la gira promocional europea de Brand USA

El road show, que arias capitales europeas, presenté a medios de comunicacion
sector turistico las principales novedades de Estados Unidos como destine

RoAD TRIP ‘%
. 0 T

“Chandler i occupera delle satege i promorion di Brand
Usa, per spingere i viaggi internazionali verso gli S 0 campagne
innovative e rafforzando la p a del Paese come de:nnzzmne globale d’eccellenza.
Chandler supervisionera le attivita di branding, pubblicita, creazione di contenuti,
ricerca e digital marketing dell'organizzazione.

“Sono entusiasta di accogliere Leah nel team di Brand Usa come cmu ‘marketing
D d Usa,

eting e nella leadership dara un \nm.b
;u{mﬁuuvo alle nostre strategie di marketing a lungo termine, contribuendo ad
espandere la notorieta del brand a livello globale e a rafforzare la posizione degli Stati
Uniti come principale meta di viaggio nel mondo”.
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Upcoming Activities

IMEX, Frankfurt, May 20-23
IPW, Chicago, June 16 -18

Korea and Japan Sales Mission,
July 21-25

Great USA Road Trip in Australia,
July 29-31

Great USA Road Trip in Mexico,
August 11-15

Chile and Argentina Sales Mission,
August 18-22

Discover America Nordic Roadshow,
October 14 - 16

Travel Week U.K. & Europe 2025,
October 20 - 23



Brand USA PA

FY25 Partner Program Participation Total
10/1/24-2/28/25

[Spring Program Results Pending Completion, Not Included]
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TOTAL TOTAL AVERAGE NUMBER OF TOTAL TOTAL
PARTNER UNIOUE PARTNERS PARTICIPATIONS PER UNIQUE PROGRAMS IMPRESSIONS ATTRIBUTABLE
PARTICIPATIONS Q PARTNER OFFERED BOOKINGS

1,568 352 3.84 o8 394M+ | S45.9M+



Brand USA

INTEGRATING PARTNERS IN PLANNING + COMMUNICATION

June 2025: IPW

In Person Events & '
: July 2025: . August 2025: ESTO
' February 2025: Destinations '
DMO Industry Input \ International
Session Annual Convention

Focused Virtual Discussions

Business Events (MICE) 2026 Events Regional Marketing
Brand Development Corporate Partner Engagement Airline Partnerships



Brand USA

2026

Year of Celebrations

THE USA FRONT AND CENTER ON THE WORLD STAGE




Thank You.




UsA

VisitTheUSA.com

Brand USA

Adjourn.

CONSUMER INDUSTRY
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