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WELCOME & 
INTRODUCTIONS



AGENDA
• The Impact of AI on Websites

• Site Strategy Overview

• New Capabilities with AmericaTheBeautiful.com 

• Content Evolution & Redevelopment Strategy 

• Partner Opportunities 







TRAVELER BEHAVIOR 
IS CHANGING
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MOVING FROM STATIC ANSWERS TO 
DYNAMIC CONVERSATIONS

TRADITIONAL APPROACH
• Pre-written content
• One-size-fits-all itineraries
• Category-cased navigation
• Best guess at what travelers want



• Responsive to actual questions
• Personalized to individual needs 
• Natural language understanding
• Learning from every interaction

AI-ENABLED APPROACH
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BENEFITS OF AI CHAT





SITE LAUNCH 
STRATEGY
AmericaTheBeautiful.com

As we prepared to launch our new brand campaign at IPW, we knew 

our digital presence had to rise to the occasion, we wanted: 

• Seamless Brand Alignment: The site had to reflect the creative 

vision, voice, and tone 

• Future-Forward Thinking: The experience had to resonate with 

the current moment while setting the stage for what’s next.

• Built for Growth: We intentionally designed the infrastructure of 

AmericaTheBeautiful.com to support ongoing growth, 

innovation, and flexibility.



A PHASED APPROACH

We developed a strategy for a future site that not 

only leverages the domain authority and rich 

content of VisitTheUSA.com, but also fully utilizes 

the cutting-edge technology, design, and user 

experience of AmericaTheBeautiful.com  

To Reimagine the Official Tourism Website of the United States



A PHASED APPROACH

STRATEGIC PHASE 1 ROLLOUT

The initial launch allowed us to pilot new tools and 

integrations at a smaller scale—providing valuable 

insights and learnings ahead of a more expansive 

development roadmap.

 

To Reimagine the Official Tourism Website of the United States





Major EventsRoad Trips & Route 66 

100th Anniversary

America250

AMERICATHEBEAUTIFUL.COM 
SITE THEMES

Sports, Music & Cultural 
Festivals



AMERICA250 EVENT 
INTEGRATION
Take advantage of Brand USA's partnership with America250. 
Submit your A250 events for added exposure.

Cross-Platform Promotion: Events appear on both A250.org 

and AmericatheBeautiful.com.

Easy Submission Process: Partners can submit events through 

their state 250 commission contacts who already have portal 

access

AI Trip Planner Integration: Events will be discoverable 

through our MindTrip planning tool, allowing travelers to build 

America 250-themed itineraries.





MINDTRIP: 
TECHNOLOGY OVERVIEW
AmericaTheBeautiful.com features seamlessly 
integrated AI Trip Planning powered by Mindtrip. As 
visitors explore the site, they can choose between 
two paths: dive deeper into destination content or 
jump directly into personalized trip planning—all 
without leaving their browsing experience.

Key Features:
● Mindtrip is generative: No experience is 

exactly the same
● Multi-language accessibility: The platform 

provides content in a user’s native language, 
making it more accessible to international 
visitors.

● Robust analytics like engagement metrics, 
location information, sentiment analysis

http://americathebeautiful.com/


MINDTRIP: 
BEHIND THE SCENES
To provide travelers with personalized recommendations 
throughout our site, the technology powering Mindtrip is 
multi-layered.

Foundational Elements:
● AmericaTheBeautiful.com and VisittheUSA.com:  

Mindtrip only crawls these two sites 
● Multi-model orchestration: Mindtrip leverages several 

leading LLMs, applying each where it performs best - for 
reasoning, summarization, and content generation

● Integrations: Mindtrip also sources content from third-
party sources like Google Maps, TripAdvisor, Hotel and 
Flight OTAs, OpenTable, Resy and more!

● New functionality like “hints” allow us to give the LLM 
further information without disrupting the user 
experience

http://americathebeautiful.com/
http://visittheusa.com/


BRAND SAFETY 
MEASURES
Red teaming: Actively trying to make our chatbot 
say something wrong, off-brand, unsafe, or legally 
risky - on purpose.

The goal is to find weaknesses in how it handles 
tricky inputs before a real visitor does.

● Factual errors
● Off-brand (flippant, casual or salesy) tone
● Bias, stereotyping or cultural insensitivity
● Unsafe content (violence, sex, drugs, self-harm)
● Legal and compliance violations (suggesting 

illegal activities)
● Security or abuse vulnerabilities



RED TEAMING FOR 
AMERICATHEBEAUTIFUL.COM



• AI Engagement Rate

• Session Duration & Engaged Time

• Positive Sentiment Rate

• Referral Conversion Rate

• Repeat Usage 

• Hallucination Rate

• Content Gaps Identified

• Call-to-Action Performance

• User Journey Progression

NEW KPI

MEASURING SUCCESS

TRADITIONAL KPI
• Pageviews

• Bounce Rate

• Click-Through Rate

• Time on Page

• Exit Rate



PERSONALIZATION 
CAPABILITIES WITH 
DEMANDSCIENCE
DemandScience offers advanced AI-driven website 
personalization capabilities designed to optimize 
AmericatheBeautiful.com’s effectiveness. 

● Real-time website personalization through 
behavioral, demographic, and engagement data

● Can present dynamically tailored content such as AI 
CTAs, pop-ups, overlays, or content reorganization  
based on both known and anonymous visitor data

● This will deepen engagement with our site, serving 
up partner content that will resonate with the 
audience

● Can validate and optimize media segmentation, 
ensuring we are driving the right audience to the 
right type of content and destinations.

http://americathebeautiful.com/


WEGLOT: 
PARTNERSHIP OVERVIEW
Weglot is a website translation platform that will allow 
us translate and localize AmericatheBeautiful.com 
quickly and efficiently across a number of languages. 

● It automatically detects and translates site 
content using powerful machine translation 
engines such as DeepL, Google Translate, and 
Microsoft Translator

● After the initial translation, we can refine the 
translations manually or order professional 
human translations directly within Weglot.

● Our version of Weglot has been ingested with 
VisitTheUSA.com’s  robust glossary and style 
guide, built up over the last decade.

The benefit to partners is that using Weglot for 
translations is fast, efficient and reliable, allowing them 
to speak to all visitors in Brand USA’s target markets.

http://americathebeautiful.com/
http://visittheusa.com/




A PHASED APPROACH
Where We Started: A campaign site built around key events 

and major campaign themes to support high-funnel 

storytelling impact and deliver the "WOW" factor.

Where We're Going: Expanding navigation and content to 

showcase our diverse destinations and experiences and 

support brand and partner programs in the coming months.

Where We'll End Up: We built AmericaTheBeautiful.com to 

grow and evolve. Phase 1 gave us a chance to test new tools, 

and in early 2026, VisitTheUSA.com will launch on the same 

platform—raising the bar for National DMO sites

To Reimagine the Official Tourism Website of the United States



WHAT TO EXPECT IN THE NEXT 6 MONTHS

Fall: 
Content Redevelopment, 

Prioritizing Engaged Partners 
and Organic Audience Drivers

Early 2026: 
We will Launch the NEW 

VisitTheUSA.com

Fall/Winter
Partner Integrations Continue 

and Promotions Begins

Fall: 
Unifying User Navigation with  

Campaign Site to National DMO 
Platform with new Geo and Interest 

Pathways

Late Winter:
Additional Destination Content 

Redevelopment

October:
State Pages Redeveloped 

and Published on 
AmericaTheBeautiful.com

Late Summer
Brand Media Campaign 

Launch & Supporting 
Content Development

Early Fall: 
Content Personalization 

Strategy and 
Implementation 

Over the next six months, we will leverage the design, tools and content types developed for AmericaTheBeautiful.com to create 
the new and improved VisitTheUSA.com.



CONTENT REDEVELOPMENT 
APPROACH: QUALITY VS. QUANTITY

Objective: Redevelop and reimagine content in a way that delivers 

a better consumer experience and deeper engagement with 

destination and brand partners. 

What it Means to Partners: If a partner has participated in a 

program tied to VisitTheUSA.com in the past four years, they will 

have a presence on our consumer site. 

What is Also Means: Brand USA is not migrating content page-by-

page from the existing VisitTheUSA.com site. 



CONTENT REDEVELOPMENT 
OVERVIEW: HOW IT WILL WORK 
FOR ACTIVE PARTICIPANTS
Partners in our consumer site with campaigns running in 

FY2026 will be able to provide brand-aligned images for new state 

and destination pages, provide input on topics and copy and, in 

some cases, provide input on AI prompts.

Partners participating in other programs that drive to our 

consumer site in FY2026 will also be prioritized for destination 

page redevelopment and provided a courtesy proof of new pages. 



Partners with Destination page(s) that have participated in a 

content refresh or a campaign in the last two years will receive a 

destination page on AmericaTheBeautiful.com that incorporates 

existing experience page content.

Partners that have not participated in VisitTheUSA.com 

programs in the past two years but have participated in 

programs driving to VisitTheUSA.com in the past two years will 

also have a page created. 

CONTENT REDEVELOPMENT 
OVERVIEW: HOW IT WILL WORK 
FOR ACTIVE PARTICIPANTS



Al NEW NAVIGATION & DESTINATION PAGES





AMERICATHEBEAUTIFUL.COM

AMERICA THE BEAUTIFUL
PROGRAM STRATEGY

AMERICA THE 
BEAUTIFUL

Owned Channel 
Inclusion

Third-Party
Alignment

(Multi-Market)

Third-Party
Alignment

(Market-Focused)



PROGRAM OVERVIEW
Consumer Website Promotion & Content

The America the Beautiful campaign is driving the next 

generation of VisitTheUSA.com through AI-powered trip 

planning and cohesive storytelling. Partner opportunities 

include strategic promotion and align destination content 

with Brand USA's thematic pillars for greater impact and 

meaningful shared value across platforms.

IMPRESSIONS CLICKS & CTR, 
PAGE VIEWS & 
TIME ON SITE

KPIs

AI ENGAGEMENT



AMERICA THE BEAUTIFU L

PROGRAM DETAILS

CAMPAIGN TIMING STAGE OF TRIP PLANNING

TARGET AUDIENCE CONSUMER

IN-MARKET 30-90 DAYS, VARIES BY CAMPAIGN

DESTINATION SELECTION BY VARIES BASED ON IN-MARKET TIMING

REPORTING
30-45 DAYS POST CAMPAIGN, VARIES BY 
TARGET MARKET & PROMOTIONAL ELEMENT



Promotional Elements Content Integration

Campaign

Estimated 
Programmatic 

Impressions
(Native or 
Display)

Number of Multi-
Destination 

Thematic 
Carousel Tiles

Estimated 
Carousel 

Impressions

Onsite 
Promotion

Market 
Selection

Total
Estimated 

Impressions*

Redeveloped 
Destination 

Landing Page

Contextual 
AI Prompt on 
Destination 

Landing Page

Inclusion in Multi-
Destination 

Thematic Article

1 2.9 - 5M 2 3.5 - 5.2M 3 months 2 6.4 - 10.2M 1 1 2

2 1.3 - 2.3M 1 1.7 - 2.6M 1 month 1 3 - 4.9M 1 1 1

3 1.2 - 1.9M N/A N/A N/A 1 1.2- 1.9M 1 1 N/A

4 825k - 1.3M N/A N/A N/A 1 825k - 1.3M 1 N/A N/A

AMERICATHEBEAUTIFUL.COM
OWNED CHANNEL INCLUSION

*Impressions vary by market



THEMATIC PILLARS

Great Outdoors

Arts & Culture Luxury

America 250 Road Trips & 
Route 66

Family

Sports & 
Entertainment

MULTI-DESTINATION ARTICLE
THEMATIC ALIGNMENT



Reach out to your Partner Engagement Manager or connect with us directly at: PartnerInfo@TheBrandUSA.com

LET’S KEEP THE CONVERSATION GOING

mailto:PartnerInfo@TheBrandUSA.com


CONSUMER
VisitTheUSA.com

@VisitTheUSA

INDUSTRY
TheBrandUSA.com

@BrandUSA

THANK 
YOU
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